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Introduction

Message from the President

With the presentation of our Institution’s Graphic
Identity Manual we fulfill a plan that Albizu University
had conceived years ago: to unify the identity of our San
Juan-Mayagiliez and Miami campuses.

The plan was aimed at designing a graphic language
which clearly expressed through innovative graphic
elements that our University was at the forefront of
higher education institutions.

The impact of the promotional name of our Institution
was reevaluated and, consequently, it was modernized
and shortened, following the concept of “less is more”, as
other universities of international renown like Harvard,
Yale, and Sanford had done before when they removed
the first name of their founders.

The task was completed and the result is now available to

our teaching and non-teaching staff with a clear purpose

in mind: to have the institutional language correctly

standardized, and effectively applied to all promotional
efforts and interdepartmental communication in all administrative proceedings.

Equally important is to focus our guiding messages to address the mental health problems affecting the
community we serve. The new graphic identity will undoubtedly strengthen the social responsibility
which characterizes our endeavors.

We would like you to review in detail all the items described in this document. Together let us direct

our product in the best way and give it utmost cohesion; study each element, typography, logo, color
and format as applied to printed materials and digital platforms. Also follow carefully the instructions
and keep the document as a reference guide.

Thus, we shall fully reach our objective: create a consistent and powerful Albizu image in all our present
and future campuses.

Nelson Soto PhD.

President of Albizu University
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History

Brand evolution

The

Puerto Rico
Institute of
Psychology
merges with
the Episcopal
Seminar.

Institution
founds the
Miami
Institute of
Psychology in
the United
States.

The
Institution
changes its

name to
Carlos Albizu
University to

honor its
founder and

first

president Dr.
Carlos Albizu

Miranda.

ALBIAL

HMIYEREBAD

Ten
years later
the brand

name is
changed to
Carlos Albizu
University
[Universidad
Carlos Albizu
was changed
to Carlos
Albizu
Universidad
in Spanish],
founded in
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Identity

Previous Logo

A CARLOS

ALBIZU

A A UNIVERSIDAD

FUNDADA EN 1966

Current Logo

Logo

A A

—— CARLOS —

ALBIZU

UNIVERSIDAD

FUNDADA EN 1966
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Identity

Logo changes

Albizu University’s new logo has been

simplified so that it only includes the elements
A L B I Z U which represent the University’s values.
UNIVERSITY These elements, which have been part of the
logo since 1966, are the triangle representing
the spiritual dimension of human beings; the
trinity representing the following principles: faith, hope and charity; the circle representing the life cycle
as a psychological experience as well as a biological phenomenon, and the Psi symbol, which expresses
our conviction to serve humanity. Due to composition motives, the Psi symbol, which had already been
modified to humanize it, had its lower tip reduced. However, it was enlarged to make it the

predominant element, so that it embraced closer and more clearly the equilateral triangle. The circle is
still implicit in the logo due to its relationship with the Psi symbol in the triangle tips.

The removed elements were the horizontal lines, the founding date, and the name of the founder,
Carlos, to highlight his surname, which we commonly use to refer to our Institution.

The University’s representative colors were also darkened so they would better communicate the
excellency and legitimacy of the Institution.
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Identity

Signature structure in a horizontal logo

The logo must have a protected space around it. This area should remain free of intrusion by any
graphic element, photography, text or page break.

The protected area must be twice the size of the logo triangle.

Aroa de proteceion debe ser dos veces el

MR tamaiio del

Iriangulo del logo

I
A UNIVERSIDAD UNIVERSIDAD

Q. ALBIZU  ALBIZU

Minimum size: one-inch width: Minimum size: one-inch height:

(())
UNIVERSIDAD
@ ATBIZU ALBIZU
MEDIDA MINIMA: 1 PULGADA DE ALTO
MEDIDA MINIMA: 1 PULGADA DE ANCHO
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Identity

Loqgo restrictions: composition and size

The icon, just like the text section, has a size restriction which must always be observed. None of the
elements should be bigger; when viewed, all should be the same size. Reducing, moving or eliminating
the icon from the logo is not allowed.

These principles apply to the horizontal and vertical versions of the logo.

FRBIZG CALBIZG  ALBIZS

A UNIVERSIDAD

QATBIZ® @ ALBIZU®




PAGE 9
IJdJ@IﬂJtL’ﬁt‘jV/ Versions of the horizontal logo and use of color
The logo must be only used in the following forms.

A, UNIVERSIDAD

ALB I Z I | Correct use of the logo in full color: Pantone 255 and
Pantone 157

UNIVERSIDAD

Q ALB I ZU Correct use in a single color on a white background: Pantone 255

Black 70%

Black 80% ::: ::: ,(:.,, \WUNIVERSIDAD
Black 50%  ["FHH0 08 @ ALBIZU
Black 80% S

Correct use in gray scale on a white background: Black 80%, Black 70%, Black 50%

UNIVERSIDAD

@ ALB IZU Correct use in black on a white background: Black 100%

UNIVERSIDAD

@®. ALBIZU

UNIVERSIDA

255 violet. If necessary, it can be used on Pantone 157 orange or Black
@ ALB IZU

H & B =

PANTONE 255 PANTONE 157 PANTONE 424 NEGRO 70% NEGRO 50%

Correct use in inverted color. This should only be used on Pantone

RGB: 118,35,109  RGB:240,160,85  RGB: 112,114,113 RGB:109, 101,113 RGB: 147, 149, 152
CMVYK: 61,100,25,10 CMYK:3,43,75,0  CMYK: 0,0, 0, 70 CMYK:0,0,0,70  CMYK: 0,0, 0,50

Colors  Websafe: #663366  Websafe: #0966  Websafe: #58585p ~ Websafe: #6d6e70  Websafe: #939507

Black 70% Black 50%
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ldentity

Versions of the vertical logo and use of color

The logo must be only used in the following forms.

A
A

Correct use in full color: Pantone 255 and Pantone 157

A

UNIVERSIDAD

ALB IZU L@; Correct use in a single color on a white
background: Pantone 255

Uso correcto en
Pantone 157

Black 50%

Black 80%

Black 70%

Black 80%

Correct usei

A

UNIVERSIDAD

full color: Pantone 255 y AL B I Z U

NEGRO 50% A

NEGRO B0O% -- -
A A

NEGRO 70% UNIVERSIDAD

NEGRO 80% ALBIZU

n gray scale on a white background: Black 80%, Black 70% and Black 50%

L@L Correct use in black on a white background: Black 100%

UMIVERSI

DAD

ALBIZU

UNIVIRSIDAD

ALBIZU

PANTONE 255

Correct use in inverted color. This should only be used on
Pantone 255 violet. If necessary, it can be used on Pantone

EIMEMYE ' 157 orange or Black 100%.
ALBIZ ;
Colors
(SRS
PANTONE 157 NEGRO 80% NEGRO 70% NEGRO 50%

RGB: 118,35,109  RGB: 240, 160,85  RGB: 88, 89, 91 RGB: 109,101,113 RGB: 147, 149, 152

CMYK: 61,100

,25,10 CMYK: 3,43,75,0  CMYK:0,0,0, 80 CMYK: 0,0, 0,70 CMYK: 0,0, 0, 50

Websafe: #663366  Websafe: #9966 Websafe: #58585b  Websafe: #6d6e70  Websafe: #939597

Black 80% Black 70% Black 50%
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Identity

Vertical and horizontal logo restrictions: color

None of the logo versions should be used on images or color combinations as shown below. The text
section cannot be altered or enhanced with shadows.

Refer to pages 5 through 7 of the manual to view accepted uses of the logo.

-
’«MIVERSID.D

Al

The logo should not be used on cluttered or saturated
backgrounds.

Colors not specified on the previous page should not be used. UNIVERSID

@®.ALBIZU

UNIVERSID
: - Shadows should not be used.
Q. ALIBIZ]

The logo should not be used on
background colors not specified on the
previous page.

® The logo should not be used with transparencies.

L o
FN Lv ERSI DD
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Identity

Colors

Primary colors

PANTONE 2565 PANTONE 157 PANTONE 424
RGB: 118, 35, 109 RGB: 240, 160, 85 RGB: 112, 114,113
CMYK: 61, 100, 25, 10 CMYK: 3, 43,75,0 CMYK: 0,0,0,70
Websafe: #663366 Websafe: #9966 Websafe: #6d6e70

Color is an essential component and it has utmost importance in corporate identity. Consequently, only
the three colors specified here should be used. Pantone 255 and 157 plus gray (Black 70%) are the only
colors to be used in the icon of the University’s official logo.

Secondary colors

PANTONE 263 PANTONE 148 PANTONE 420 PANTONE 290 PANTONE 7485
RGB: 215, 196, 230 RGB: 255, 204, 140 RGB: 204, 204, 204 RGB: 185, 217, 236 RGB: 208, 222, 188
CMYK: 13,23,0,0 CMYK: 0, 22, 50,0 CMYK: 0,0,0, 23 CMYK: 26, 5, 3,0 CMVYK: 19, 4, 30,0
Websafe: #ccecff Websafe: #ffcc99 Websafe: #d1d2d4 Websafe: #ccectf Websafe: #d0debb

The above color selection maintains coherence and consistency in the design components since they
complement our primary colors. However, they should not be used for the logo’s background.
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Identity

Seal uses

The use of the seal is restricted to:

The corporate identity seal of Albizu University is its
graphic official coat of arms whose outer circle
displays the inscription UNIVERSITATIS CARLOS
ALBIZU in Latin. Initsinner circle the seal has the
following words in Latin: EXCELLENTIA,
INVESTIGATIO and DIVERSITAS. Excellency,
investigation and diversity. These words are guide
and foundation of our institutional vision and
mission. The color blue is associated with authority,
loyalty, truth, mind and health. It represents the
location of the Institution headquarters, the island of
Puerto Rico surrounded by the sea.

. Official institutional printed documents issued by the Office of the President or the Board of
Trustees.

) Administrative protocol rubber stamps

. Diplomas conferring academic degrees

. Official transcripts

. Academic border decorations

The reproduction of this seal will be allowed in specific official protocol acts such as graduation

ceremonies and Honoris Causa awards. The use of the seal requires previous authorization in writing
which must be requested through the Office of the President.

Seal colors
M Negro 70%
Pantone 290
B Pantone 255
I Pantone 157
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Identity

Seal Restrictions: color and composition

Changing the colors or reducing the size of the elements included in the seal is not allowed.
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Fonts

Primary

The institutional font family is Helvetica Neue Condensed in the versions specified below. Helvetica

Neue Roman and Medium should be used in official printed documents or those sent by email which

contain a lot of text. Since this font is very legible, it should also be used for content on the Internet.

Substitution of the Helvetica Neue Condensed font should be Helvetica or Arial.

Helvetica Neue Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Helvetica Neue Medium Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

Helvetica Neue Bold Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Helvetica Neue Black Condensed
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

Helvetica Neue Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz
0123456789

Helvetica Neue Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789
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Fonts

Secondary

The secondary font family is ITC Mendoza in the versions specified below. In may be used in

subheadings or to highlight relevant information.

Substitution of the ITC Mendoza font should be Georgia.

ITC Mendoza Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

ITC Mendoza Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ITC Mendoza Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

ITC Mendoza Book Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789

ITC Mendoza Medium Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgqrstuvwxyz
0123456789

ITC Mendoza Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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Stationery

Standard letter paper

All external or internal correspondence in all campuses will use this format.

UNIFERZIDAD

@.ALBIZU

@

SALUD MENTAL ES IGUAL A UM MEJOR PAIE OUETE A Ly SOLUCIGRL
Sia e THT-F25-8500 PIL Mo B023711, 500 Juse, BAL DOS02-371 1 Albinysdy

i - e e L T TR SRS —
Bk g i v ik s Pl e e e —
= oLt e T E -

SALUD MENTAL ES IGUAL A UM MEJOR PAIS, UHETE A LA SCLUCION
S8 Juwy 707-225-6000 PO Fos 5003711, S0 Joan, PA.00N2- 2711 AlinLeds

s $his 5 it G A8 1 Ants o 1804 - st & rve way
"y Ay B e e b -——
oo A e v

-~ - Py

This correspondence format should be used in a particular
SALUD MENTAL ES IGUAL & UN MEIDR IS, URIETE A LA GOLUCION.
Campus- Ean dwibec TAT-725-6500 £, Bos 8073711, San ben, PR (003371 Albinedy

This format will only be used by the President and the Board of Trustees.

The letterhead printing process will be coordinated through the Office of the President.
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Stationery

Envelopes

The horizontal logo will placed on the upper left corner, under which the campus address will appear in
Helvetica Neue Condensed in 70% Black. The slogan will be on the left of the closing flap.

The color of the closing flap should be Pantone 255.

‘S|¥d HOr3W NN Y TWNDI $3 TYANIW 0NVS

“S)Vd HOMIW NNV TYNDI §3 TVANIW ONVS

@ ALBIZU
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Stationery

Business card

All business cards will use a horizontal logo. The following information should be included on the right
of the logo:

e Person’s name printed in Helvetica Neue Condensed Medium, 12 point font size. The color
should be Pantone 255.

e Title printed in ITC Mendoza Book, 10 point font size. The color should be gray, 70% Black.

e The employee’s information will be grouped together, including email and phone numbers. The
name should be in 12 points and his position or title in 10 points. The rest of the information in
9 points, Helvetica Neue Condensed. The email’s color will be Pantone 157 and the rest of the
information in gray, 70% Black.

e Under the first group, the second group will contain the Institution’s information: website and
postal address. The website’s color is Pantone 157, and the rest goes in gray, 70% Black.

The business card printing process will be coordinated through the Office of the President.

First and Last Name

Nombre Apellido Title

Posicion Department
Departamento

UNIVERSIDAD

A vy . onlco Email
Q. ALBIZU  ;mousosemn Tel: 787- XXX-XXXX Ext XXXX

C: 787-XHK-XHK
C: 787-XXX-XXXX

Alhizu ody
Primera feea de la direccion
Segurdia nea de fa dreocion

Albizu.edu
First line of address
Second line of address

First and Last Name

gomb_rf_z Apellido Title
| osicion
Departamento Department
' o
CUNIER T
de la A | / 1711 C: 787-XX0- XXX e Tel: 787- XXX-XXXX Ext XXXX

C : 787-XXX-XXXX

Alblzu.edu
Primera linea de la direccion 4 .
Sagunda linea de la direccion @ Albizu.edu

ALBIZU First line of address
! Second line of address
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Stationery

Mail label

The label’s logo will be horizontal, placed on the upper left corner. At the bottom of the label will
appear the address and telephone of the respective campus, and the website address.

The font is Helvetica Neue Condensed. The campus and website address will be highlighted in bold. The
color should be gray, 70% Black.

The label size is 4”x4”. This is the preferred size for a 9”x6” envelope.

UNIVERSIDAD

@. ALBIZU

P.O. Box 10120, San Juan, PR, 00922-0129 San Juan: 787-725-6500 Albizu.edu
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Stationery

Official letterhead for press releases

These press releases are announcements and notifications sent by the Institution to the media. On the
upper left corner will appear the horizontal logo next to “News Release” to show urgency.

On the lower left corner, to conclude the press release, the campaign slogan will appear next to a call for
action (if required by the advertising campaign). Immediately below, contact information (phone
number and postal address) and website will appear.

A UNIVERRIDAD

@ ALBIZU | NEWS RELEASE

10 s novembre de 2014

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
Maoconas ot libero placerat quam sagittis commodo.

&

Lotom Ipsum dolor st amel, | phacing olt, M o Abeo
placeral quam sagitls commodo, Annean qus faucibus furpis, Fusce volulpat
niih urna, veol Intarckim motun sodales sed, Prassent loborlls auctor wuiputate,
Nullam scoumsan, seos sit amed varkis suctor, ipsum ipsum venonats sem, a
condienentum leo lacus auclor loo, Nulla condimentum arou sed quam molostie,
In sernper nisl oulsmod, Sod diotum, furpls at congun malesunda, anke neque
auctor est, ut volulpal telus quem of lncus. Quiaque varkis uma sed ligula
nodalon, non elmontum nune hendrecll, Nuno a suscipit bgula, 1t elomentum
loram., Duls dictum tellus diam, ot commodo foalls gravida nec, nteger Mtercum
porta nisl ul ulificies, Phasolus ornam a vaiit of acoumaan, Etlam pelientssque
motus saplon, af lncudis dsus pharoton lobortls,

Asnean consequat elit a Tgula placerat tnaidunt. Pellantestue hablinnt mortl
wistigue senectus of natus ot malasunda fames & lurpls egentas, Danec lobortin
ou leo a alos. Phasealus ulum b nls st obortis, Dones posuare, seen
vitne maasunda moleatie, orcl ibero fermenium neque, egel parta ex augue vean
Incus, Alguam blardit neque arcu, vitae tincldunt karern eulsmod sit amet,
Pollantescue consactetir aladand diam, a convalls dam vestibuum que, Ut o
labartis lectus, id facilisis Ipaam.

Duis alquum faucibus wna noa pharotra. Morbl bandenrt, orat of malosunds
pharetra, leotus magna bibandum Igula, quis luctus vell dui ey eros, Maecenas
thoncus, tellus o susciplt pesuers, maurks neque auclbus todor, spet eg
Jsto dul st amel metus, Viestibulum & nisl ac nisl tristikjue venanatis h

abquet ex. Nunc maltis fringilts risl id faclisls. Cras vestibulum at magna at
varius. Vestibulum aliguam purus ut massa tempas autsmod.

SALUD MENTAL ES IGUAL A UN MEJOR PAIS, DNETE A LA SOLUCION,
San Juan; 767-7254600 0. Do 0023711, San Jusn, PAL 00%02-3711 Albteuadu

L L A ¢ Crhns (0 Cadod Mion, e | Pamdnds oy 190 244

e, ven, o, ol it

by e
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Logo uses

Logo positioning and press release closures

The Institution’s logo in all printed communications will be horizontal. It should always be placed on the
lower right corner of the page leaving the margin indicated in this manual. The campaign ad and the call
to action should be on the lower left corner, and immediately below the following institutional

information:

e Campus and phone number

e Physical address
e \Website address
e Social network icons

FOTO O TEXTO

» 1 | .y
pPSuUuImn aoior sii

Lotem paaam dolos imed, consecietir adiplscing ebl. ESam bcus nros, fmcus wine
e vel, dhehum ron massa. Inlepar leepus Sellus laorent. b auismnd qunm fik,
Quls bndt sccu farmentum epal. Asnean sodales bibandum neque, nee pharelra mi
dapbus St amet

Vestioulum jusio neque, ledis pratium sulla quis. Dosse ac augue o eeim mutran
ulirlcas el non sl Sed nogee orow. congquat Wllamoseper sibh ved, solicitndn
accumain méla

UNETE A LA SOLUCION

SALUD MENTAL ES IGUAL A U MEJOR PAIS, DNETE A LA SOLUCHN,

Soet Jawn 2% A0 PO, Boe 20CIT11, Ban Al PR, (00929711 Alblzweds

(0}

UNIVERSIDAD

ALBIZU

Unlike the other stationery, the press
release closure information is divided
into two lines; the website address goes
on the second line next to the social
network icons.

The color of the campaign ad line is
Pantene 255 and the font is Helvetica
Neue Condensed Bold. Another color
approved by the identity guide may be
used in the call to action. The remaining
information will be in gray, 70% Black, in
Helvetica Neue Condensed.

Follow the same closure format and
composition as shown in the example on
the right.

If the campaign’s call to action is included
in the press release, it may be omitted in
the closure, but the gray line should be

adjusted so that it has the same length as that of the contact information.

UNETE A LA SOLUCION

SALUD MENTAL ES IGUAL A UN MEJDR PQIS. IMETE A LA S0LLCI0N

San Juwe; T97-725-6500 RO Dew 9022711, San Juon, PR 009023711 Albda sy

UNIY

==

ERSIDAD

@ ALBIZU
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Logo uses

PowerPoint

800 x 600 pixels standard format. The fonts used must be those set forth in this manual. If they are not
available, Helvetica, Arial or Georgia fonts may be used in regular, bold, italics or bold italics.

UNIVERSIDAD

. SALUD MENTAL ES 1GUAL
;@A ALB I ZU A UN MEJOR PAIS

Opening slide:

The institutional logo must be aligned to the left of the page. A vertical line will separate the logo from
the name of the conference; if there is no name, a campaign line will be used.

R | A ALRLRE
—

Subsequent slides:

The logo and the name of the conference or campaign line should be aligned to the lower right corner.
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Logo uses

Promotional items

The material used in the promotional items should be taken into account. Should reverse or single color
printing be necessary, please refer to logo use in the Identity section. The background should be
preferably white or Pantone 255. Although the preferred position of the logo is horizontal, if the
composition requires it to be vertical, this option should prevail.

@ ALBIZU

@

UNIVERSIDAD

ALBIZU
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Logo and seal uses

Banner

The institutional banner identifies the organization and members of Albizu University. When displayed,
it strengthens the Institution’s presence and spirit as well as its mission, history and aspirations. The
banner is also an integral part of our identity. Its origin goes back to 1971 when it was first conceived
and the decision was made that its colors were to be the same as those of its corporate logo.
Subsequently, the banner was redesigned and now its main and only element is the corporate identity
seal on a white background.

The University displays the banner on the upper right in solemn protocol acts which are presided over
by its Chancellor or President. It is also displayed outdoors in relevant buildings such as campuses and
outreach centers.

The banner is displayed on the lower right in informal activities such as conferences and open house
events, so that the corporate logo is more easily recognized.

Banner displayed in formal activities

UNIVERSIDAD

Q. ALBIZU

Banner displayed in informal activities
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Seal uses

Diplomas

This official graphic item is highly representative and of permanent validity. Its format is 14” wide by
11” high.

The institutional identity corporate seal should always be centered in the bottom margin.

The name of the University, graduate and degree awarded should be in ITC Mendoza. The rest of the
text should go in Helvetica Neue Condensed, 70% Black.

wﬂ’ﬁmrgitaﬁs Uarlos cA[bfz Official diploma in Latin
; ' 1

Nos, curmtores, nobils i

Norma Acevedo Ferrer

A gradum

Baccalaurei Scientiae Psychologiae

Omalbus studis od huno gradum pertinentius a peofMessoritas
aprobatis In eulus rel testimordo, ke diplomatl elglikem nostrae Universitatts

sppend ceravimus et noming nosira subseripatmus
Datum In ucbe San Juan, Die mensls MM
.‘ .
— DY
{
s oW — ey

(ﬁay&ﬂﬁ (Z\lhtzu ﬂtnﬁm‘gﬁg Diploma in English available to the student
upon request

The Nosnd of Truatees upon the rocommendstion of the Facaity
Dereby confors upon

Norma Acevedo Ferrer
the degree of
Baccalaurei Scientiae Psychologiae

Asa

hal

0 i regu s for sald degree.
In testimony thereof the seal of the Institution wed the
tlpnatures of its officers are herelo affived.

Glvon at San Junn, Poesto Rioe, this tirtteth day of Augast, 2004

LS e
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Photos

Correct use and style

University photos should be non-commercial, editorial style. They should show life unfiltered and avoid
stereotypes, highlighting the human side.

Photographic style

e Editorial

e Realistic

e Dynamic composition

e Use of natural light

e Avoid excessive retouching

e Images should not be too
unsaturated

e Photos should be real, not a
montage product

e Avoid HD style; image should not
appear hyperreal

e Close ups should not be too
extreme

o Simple backgrounds

e Do not combine photos with vector
graphics

e Images should not provoke sadness

e Images should not be very abstract

Photos should evoke:

o Tranquility
e Honesty
e Simplicity
e Warmth

e Good health
e Positive attitude



28

PAGE 28
Photos

Restrictions of use and style

Setting is not real

Too posed and artificial

Should not evoke sadness

Close up is too extreme and
seems ambiguous

Avoid photomontage
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Vectors

Style and use

Vectors are editable graphics which can be downloaded from diverse websites. They are economical
artwork that can be easily adapted. Although photos are preferred over vectors, we understand that
the ideal photo is not always obtainable, or there are time constraints in getting it.

Vectors must be simple in their composition and design. Since they are editable, the University colors
should be preferably used. Vectors should not be too detailed nor display flashy effects, like excessive
light and shadows.

For example, these vectors can be used for conference handouts to provide information or results

graphically in a more eye catching manner, or in simple digital or TV animations.

'y
* o im
e ® Simple vector

® The same vector adapted with the
University colors

Example of an unacceptable vector
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Website

Email signature

The email signature should comply with the brand standards. No other Institutional email signature can
be used. It should appear as shown on the right.

The information provided in the signature is divided into two groups. The first group contains the
employee’s name, title and contact information: email, cell phone, and work phone. The second group
has the University information and postal address. The website address and the horizontal University
logo should go at the end.

The font is Helvetica or Arial; the employee’s name should be in bold and two points larger than the rest
of the text. The website address should also be in bold.

The email signature will be prepared in coordination with the Information Technology Office.

First and last name
Nombre Apellido Title
Posicion .
Departamento Email
Correo Electronico Cell phone: 787-XXX-XXXX
Celular: 787-XXX-XXXX Work phOﬂe: 787-XXX-XXX
Oficina: 787-XXX-XXXX Ext.XXXX
Universidad Albizu Albizu University
P.O. Box 8023711 P.O. Box 9023711

San Juan, PR 00901 San Juan. PR 00901-3711

Albizu.edu

o Albizu.edu
UNIVERSIDAD

®. ALBIZU
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Website

Social networks: use of profile and cover photo

In the social networks the logo should always appear in the profile photo. The cover photo, which is
above the profile, may be a photograph or a message relevant to the advertising campaign. It should
never contain excessive information since its purpose is to convey the Institution’s identity.

If the cover photo is used to announce an event, it should only include essential information such as the

name of the event, place and time. The details of the event should go in the comment section of the
cover photo.

Universidnd Carlos Ablzu

SALUD MENTAL ES IGUAL A UN MEJOR PAIS

UNETE A LA SOLUCION

UNIVERSIDAD &

ALBIZU*

W Message | oo

Timeline Aboul Photos Reviows Moro -

reome > E rom
2,
* * * * ’ Wetta somatiing on this Page....
5,978 e
7,663 vints

] Unhveraldad Carlos Albley
Calebd Estoban, Claudha Bendor Nogés and 10 other Albizyl SDOSE B hour ag « Edied W
friends bee thx of have been here,

Ya o un hocho, La Alblzu llega 8 Mayaglioz y osié malricutando a talos
mm ﬂ M 4 v Mt woree
A\ g Enldrato., hitpfwww.altizu ecuNoticias-y.

vt your 4y o Vh Bis Page Everos/AMID/ SS8AMclel V1 17/L0-Aizu-loga-al- Oesto-
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Website

Social networks: format for publications and posts

Posts which are focused on a photo should always have the horizontal logo on the right on a white
horizontal strip leaving the required margin for the logo. On the left there should be a call to action in
Pantone 157.

The logo should always be on a white background and never on the photo.

The photo chosen for the post should comply with the instructions set forth in the Photos section and be
in harmony with the post information.

UNIVERSIDAD

UNETE A LA SOLUCION Q ALBIZU

Be part of the solution
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Website

UNIVERSIDAD

@®. ALBIZU

SALUD MENTAL

ES IGUAL A UN
MEJOR PAIS.

ESTUDIA UNA MAESTRIA EN CIENCIAS
EN PSICOLOGIA

* Manttria mn Pucsiogia Induhiel y Onganssconsl
* Masaliia s Corajariy Prcolégion

* Magitna en Pubitoga £ vt

SALUD MENTAL ES IGUAL A UN MEJOR PAIS. | EAalL
San At 797726 6500 PO Dva G811 1, S Ay, PR O 3711 Albndedu

Email design

The email width should not exceed 620 px.

The horizontal logo should always be the first graphic
element to appear. The font for the headings is
Helvetic Neue Condensed or Helvetica.

The email content should be in Helvetica, in gray, Black
70%. Helvetica Neue Condensed should not be used
since it is not a web safe font.

The headings or any other text to be highlighted can
be in the University’s primary or secondary colors. For
additional information, refer to the use of colors in the
Identity section.

Text bullets should always be consistent regarding
color, size and font. Preferably use orange, Pantone
157.

Color, size and fonts should also be consistently used
in any included link such as “See online version”,

nou

“Privacy policy”, “Unsubscribe” and “Contact us”.

The University contact information, phones and physical address must appear in the same manner as in

other forms of communication. However, the icons of social networks to which the University belongs

should be placed in the upper part of the email to maximize the visibility.
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Legal notice

Documents and promotions

Albizu University (Carlos Albizu University, Inc.), founded in 1966, is accredited by the Middle States
Commission on Higher Education and licensed by the Puerto Rico Education Council. Its San Juan Ph.D.
and Psy.D. Clinical Psychology programs are accredited by the American Psychology Association. Its
Master of Science in Speech and Language Pathology program is accredited by the Council on Academic
Accreditation of the American Speech-Language-Hearing Association. Albizu University does not
discriminate against any individual on grounds of place of birth, sex, race, gender, sexual orientation, age,
ethnic origin, social status, physical impairment, political ideas, or religious beliefs.

If programs under “Gainful Employment” are included in the promotion, the latter should end as follows:

For additional information on our graduation statistics, average debt of students completing the
program, and other important data, visit...

Graduate Certificate in Autism
https//www.albizu.edu/Portals/0/Documents/graduate_certificates/autism

Graduate Certificate in Forensic Psychology
https//www.albizu.edu/Portals/0/Documents/graduate_certificates/forensic
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Signage

Offices and rooms
Directional signs should be clear, especially those identifying offices. Numbers and names should be
within a restricted space related to the place where they will be displayed. The text of the signs should

be centered.

The font should be Helvetica Neue Condensed, and only use primary colors. For further information,
refer to the Identity section of the manual.

9 -9

301

SALON DE CONFERENCIAS

9 -
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Signage

Buildings

Signs are usually the first contact when a person approaches the University. Consequently, these should
be clear and minimalistic to distinctively highlight the logo and name.

The logo will go on a white background or on a frosted surface to maintain visual consistency with all the
sign’s components and comply with use of color instructions.

The logo can be horizontal or vertical although we recommend horizontal use whenever possible; this will
depend on the available space in the building. Refer to the Identity section.

2 9

UNIVERSIDAD

UNIVERSIDAD @ ALBIZU
ALBIZU :

VQ
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Additional logos

Creation of additional logos

To create additional logos that comply with the institutional brand, please contact our Marketing

Department.
UNIVERSIDAD UNIVERSIDAD
I | B 50 ANIVERSARIO <

DE LA ALBIZU

EGRESADOS

Clinica ALBIZU
®wAlbizu GLOBAL
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Additional logos

Albizu University Alumni: correct use

EGRESADQS Abiz university Alumni

DE LA ALBIZU

EGRESADOS coectuse o sngecor

DE LA ALBIZU on a white background: Pantone 157

Correct use in black EG RE SADO S

on a white background: Black 70% DE LA ALBIZU

EG RESADO S Correct use in a gray scale on a white background:

DE LA ALBIZU Black 80% and Black 70%

EG RE SAD O S Correct use on a black or Pantone 157 background: White

DE LA ALBIZU

EGRESADOS

DE LA ALBIZU

Colors

PANTONE 255 PANTONE 157 NEGRO 80% NEGRO 70%

RGB: 118, 35, 109 RGB: 240, 160, 85 RGB: 88, 89, 91 RGB: 109,101,113
CMYK:61,100,25,10  CMYK: 3, 43,75,0 CMYK: 0,0, 0,80 CMYK: 0,0,0,70
Websafe: #663366 Websafe: #9966 Websafe: #58585b Websafe: #6d6e70

Black 80% Black 70%
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Additional logos

Albizu University Alumni: restrictions

The logo should not be used as follows:

Logo should not be used on an overloaded or saturated
background.

E G R E SA D O S Logo should not be used on background colors not specified

DE LA ALBIZU on page 36.

The proportions of the logo should not be changed. EG RE SAD O S
Logo should not be used with colors not specified on DE LA ALBIZU the

previous page.

Logo should not be used with colors not specified on the

EGRE SADOS previous page.
DE LA ALBIZU

EGRESADOS
DE LA ALBIZU

Shadows should not be used.

Logo should not be used with transparencies.
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Additional logos

Albizu University Clinics: correct use
To distinguish the Albizu University Clinics logos from those of other institutional forms of
communication in which violet predominates (Pantone 255), the color to be used is orange (Pantone
157).
The logo should only be used in the following forms.
Clini
de | l lqa Correct use in full color on a white background:
e aA 1 b lzu Pantone 255 and Pantone 157
Fa L]

Correct use in a single color on a white CII”ICG
background: Pantone 157. de |-Albizu

'd .
Cllnlca Correct use in black on a white background:
de la y Black 100%
Albizu ®=

Correct use in a gray scale lenica

on a white background: de |aAlb ’
Black 80% and Black 50% Izu
7 ]
Clinica
de 'aAlbizu Correct use on a black or Pantone 157 background:
white
Colors
PANTONE 255 PANTONE 157 NEGRO 80% NEGRO 50%
RGB: 118, 35, 109 RGB: 240, 160, 85 RGB: 88, 89, 91 RGB: 147, 149, 152

CMYK: 61,100,25,10  CMYK: 3,43, 75,0 CMYK: 0,0,0,80 CMYK: 0,0, 0, 50
Websafe: #663366 Websafe: #{f9966 Websafe: #58585b Websafe: #939597

Black 80% Black 50%
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Additional logos

Albizu University Clinics: restrictions

The logo should not be used as follows:

Fis @ ® Should not be used on background colors not specified on page 38.
Clinica
ela

Albizu ?

Should not be used on colors not
specified on page 38.

Violet should not be the predominant color.

“tAlbizu

Should not be used on an overloaded

o .-n 3
or saturated background. ‘
)

g g &
Cllnlca Shadows should not be used.

kA lbizu

'

A

v ° ® .
Cllnlca I:znpmportlo”s of the logo should not be
ged.

dela Albizu

Should not be used with transparencies. t 7

" iy ;‘/ '
« WK < 'y
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Additional logos

Culture at Albizu University: correct use of the vertical logo

The logo should only be used as follows:

|
|

CULTURA
ALBIZU

CULTURA

EA

CU LTURA Correct use in a gray scale on a white background:

ALB IZU Black 80%, 70%, 50% and 30%

Correct use in black on a

white background:
Black 100%

CULTURA

ALBIZU

x| ALBIZU

Colors

PANTONE 255

RGB: 118, 35, 109
CMYK: 61,100,25,10
Websafe: #663366

PANTONE 157
RGB: 240, 160, 85
CMYK: 3,43,75,0
Websafe: #9966

NEGRO 80%

RGB: 88, 89, 91
CMYK: 0,0,0, 80
Websafe: #58585b

Black 80%

NEGRO 70%

RGB: 109, 101, 113
CMYK: 0,0,0,70
Websafe: #6d6e70

Black 70%

Correct use on a black background
or Pantone 157: White

NEGRO 50%

RGB: 147, 149, 152
CMYK: 0,0,0, 50
Websafe: #939597

Black 50%

Correct use in full color on a white background:
Pantone 255, Pantone 157, Black 30% and Black 70%

Correct use in a single
color on a white
background: Pantone

ALBIZU | 2

NEGRO 30%

RGB: 188, 190, 192
CMYK: 0,0, 0, 30
Websafe: #bbbdc0

Black 30%
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Additional logos

Culture at Albizu University: correct use of the horizontal logo

The logo should only be used as follows:

C LEHRA

Correct use in full color on a
white background: Pantone 255,
Pantone 157, Black 30% and
Black 70%

CULTURA ﬁq ALBIZU Correct use in a single color on a white background:

Pantone 255

CU LTURA IIET}:] ALBIZU Correct use in black on a white background:

Black 100%

CULTURA ALBIZU Correct use in a gray scale on a white background:

Black 80%, 70%, 50% and 30%
CULTURA | i | ALBIZU
CULTURA | i | ALBIZU

Correct use on a black or Pantone 157 background:
White

Colors
PANTONE 255 PANTONE 157 NEGRO 80% NEGRO 70% NEGRO 50% NEGRO 30%

RGB: 118, 35, 109 RGB: 240, 160,85 RGB: 88, 89, 91 RGB: 109,101,113 RGB: 147,149,152  RGB: 188, 190, 192
CMYK: 61,100,25,10 CMYK: 3,43,75,0 CMYK:0,0,0, 80 CMYK:0,0,0,70 CMYK: 0,0, 0,50 CMYK: 0,0, 0, 30
Websafe: #663366 Websafe: #ff9966  Websafe: #58585b  Websafe: #6d6e70  Websafe; #939597  Websafe: #bbbdc0

Black 80% Black 70% Black 50% Black 30%
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Additional logos
Culture at Albizu University : restrictions in the horizontal and vertical logos
The horizontal and vertical logos should not be used as follows:

Should not be used with transparencies

Should not be used on background colors CULTURA that

are the same ones used in the logo

(Pantone 255, Pantone 157, Black 30% and EIX | ALBIZU

70%).

Shadows should not be used.

Should not be used on background colors that resemble

those used in the logo,

CULTURA'
iN| ALBIZU

Should not be used in colors not specified on pages 39 and 40.

The proportions of the logo should not be changed.
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Contacts

For doubts and questions
Please contact:

Karla Lopez

Chief Marketing Officer

Office of the President
klopez@albizu.edu

Work: 305-593-1223, ext. 3165



mailto:klopez@albizu.edu



